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Abstract
The oil markets are dependent on the supply of other commodities. The
supply of oil depends on a number of factors, namely oil reserves,
petroleum costs, technology, oil policy and geopolitical factors. Demand
for price, economic growth, population, climate and future market
outlook depend on the oil markets. In general, due to the low elasticity
of oil demand. The increase in the volume of global consumption of oil
in recent years, which is expected to continue but the market is
oversupplied due to higher production volume at a higher rate than it
had the greatest impact in the intensification of competition between
producers on the oil markets to ensure their market shares, especially
the Asian market, which is the market Which is expected to rise to about
36% in 2020. Iraq's exports, which are expected to rise to about 36% in
2018, The Asian market during the year 2018 approximately 63% of Iraq's
total exports during the same year, equivalent to 57% of Iraq's total
financial imports during the year 2018, which amounted to 1.277 billion



barrels and in light of the fierce competition on the Asian market among
oil producers who started using innovative marketing methods such as
The establishment of partnerships with the companies of consuming
countries in the refining industries or build the capacities of storage in
consumer countries, which allows them to guarantee increasing quotas
in this market so it is imperative that the authorities responsible for the
marketing of Iragi oil to develop methods of marketing Iraqi oil to ensure
Irag's share of marketing in the oil markets and Provides the highest
financial imports to the Iraqi budget to support the implementation of
the government program as planned.
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